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Upcoming Events: 

 

 

Well, as you read this newsletter I truly hope you didn’t have 
 to decide between a good read and your snow shovel!   
Things have again been active this past month at the MANS  
office starting with our Executive Director, Linda Deschenes  
signing her employment contract with MANS.  I welcome  
Linda to the position and have already witnessed her hard  
work and dedication to the rapid growth of our Association. 
 
I’m extremely pleased to see that for the first time in our Association history we 
have a membership benefits package designed to encourage participation from 
all sectors of our industry, whether involved in grass roots prospecting, con-
sulting, exploration, pits & quarry development, mining, the all-encompassing 
supply sector, environmental action, education, complementary organizations or 
government.  The manifestation of the hard work by the Membership Com-
mittee in developing this package will soon be obvious on our website as we un-
dertake our first significant upgrade in almost two years … so stay tuned! 
 
The Board and Executive Committee have worked hard over the last month to 
bring focus to our Association activities and bring closure to a few issues we’ve 
been working on for some time, including: Financial Stability, Fuel Tax Rebate, 
Mineral Incentive Program and a number of government issues such as endors-
ing Natural Resources automated registry project and digital assessment re-
porting. A close working relationship with a number of key government depart-
ments and agencies is fundamental in our attempt to strengthen our vibrant re-
source industry in Nova Scotia. 
 
Linda and her planning committee are now well underway with preparations for 
our April 13th Annual General Meeting.  So, mark the date on your calendar of 
events and we’ll continue to provide regular updates as the date gets closer. 
 
Lastly, I wish to extend Congratulation to the Hon. Charlie Parker, Minister re-
sponsible for Natural Resources, Energy and Conserve Nova Scotia to his ap-
pointment in government cabinet.  I also wish to acknowledge the tremendous 
working relationship and friendship that we developed with the former Minister 
of Natural Resources, the Hon. John MacDonell.  His responsibilities now include 
a long list, most notably Minister of Service Nova Scotia and Municipal Relations, 
and Minister of Agriculture.  I wish every success to both Ministers as they work 

hard, with Associations like MANS, to grow our provincial economy! 

http://www.pdac.ca/
http://newsletters.creamermedia.co.za/servlet/link/18/38268/12111407/401498
http://newsletters.creamermedia.co.za/servlet/link/18/39011/12111407/408481
http://www.cim.org/news.cfm?News_ID=129


 

The Executive Director’s Message 
 
Hello MANS membership.  January came and went in a flash and again it was a 
busy month with a lot of progress being made at the MANS office.  
 
Here is a list of meetings/activities we have taken part in over the past month: 
 

§ Met with Mr. Kevin Cole’s of Superior Propane – a new member for 
2011 

§ Meeting with APGNS Executive Director, Dave Carter and President, Chrystal Kennedy 
§ Monthly Land Access Committee meeting  
§ Prospectors Association meeting 
§ Website is undergoing changes for a new look 
§ January Board of Director’s meeting 
§ Fuel Tax Committee meeting 
§ Road Builders Association AGM 
§ 2011 membership package  
§ 2011 Goals and Objectives 
§ Meeting with Jason Bernier and Doug Roy - AGM planning 

 
Lastly, we have been planning for our annual AGM which will be held on April 13, 2011 at the Citadel 
Halifax Hotel, with our first meeting of the new Board of Director’s, on April 14, 2011.  Needless to say 
there is a lot of work that goes into planning this event and if anyone is interested  in helping out just 
let me know. 
 

Dates to Remember 
Executive Committee Meeting – Begins at 8:30am 
Wednesday February 9th 
 
Board of Director’s Meeting – Begins at 9:00am 
Thursday February 17th 
 

 

100 Years Ago the First Powered Aeroplane Took to Canadian Skies  
 
On February 23, 1909, J. A. Douglas McCurdy, a member of Mabel and Alexander Graham Bell's 'Aerial  

Experiment Association, climbed into the pilotõs seat of the airplane he designed, the Silver Dart. Using  
the icy Baddeck Bay as his runway he sped along its surface, rose into the air and flew east over the bay  
about 800 metres, before making a smooth landing. With more than one hundred people watching, the  
small Village of Baddeck became the birthplace of the first powered flight in Canada.  
 
 

Have a great February everyone!!!  
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BGC Engineering Inc. (BGC) is an international con-
sulting firm specializing in applied earth sciences 
with specific emphasis on geotechnical engineering 
(soil and rock mechanics), mining engineering, geo-
environmental engineering, permafrost engineering, 
hydrogeology, water resources engineering, and en-
gineering geology.  
  
BGC consists of a team of over 150 engineers, geo-
scientists, and technologists operating from six Ca-
nadian offices (Vancouver and Kamloops, BC; Ed-
monton and Calgary, AB; Baddeck and Halifax, NS) 
and three South American offices (Santiago, Chile; 
Mendoza and San Juan, Argentina).  In addition, BGC 
has a dedicated team of experts who work closely 
on a part-time basis to support our internal special-
ists.  BGC has operated since 1990, and has been in 
Nova Scotia since 2000 (initially as Carey  
Engineering).  The Nova Scotia team includes nine 
engineers with backgrounds in geotechnical engi-
neering (soil and rock mechanics), geo-
environmental engineering, and civil engineering.   
 
BGC has built a strong reputation for technical excel-
lence achieved from enthusiastic and highly quali-
fied personnel.  In particular, BGC excels at finding 
innovative solutions for our client’s challenging pro-
jects.  
 
Our engineers are known for their “common-sense” 
approach to practical and cost effective solutions.  
As a result, BGC has a reputation for delivering  
 

excellence that has resulted in outstanding long-
term relationships with our clients.   
 
In the field of mining we provide comprehensive 
geotechnical and geo-environmental services, such 
as: 
§ open pit slope design and remediation 
§ rockfall hazard assessment 
§ risk-based design  
§ underground mining 
§ tunnel, cavern and shaft design 
§ ground control and support 
§ advanced numerical analysis (stress and stability 

analysis)  
§ plant site and infrastructure, access roads, pipe-

lines, etc. 
§ foundation engineering, including vibrating ma-

chine foundations 
§ retaining walls  
§ site investigation/ground characterization – so-

phisticated core logging techniques 
§ remote imaging and GIS 
§ construction QA/QC 
§ tailings dams 
§ mine closure planning 
§ environmental site assessment 
§ site remediation and environmental risk man-

agement 
 
For further information on the services we provide 
and our Nova Scotia team, or to enquire about em-
ployment opportunities please contact us at 
www.bgcengineering.ca.   

  

Company Profile 

 

http://www.bgcengineering.ca/


 

 
 
Top 10 Tips for Job Search Success Using LinkedIn 
 By: Andrew Scollick 
 

With over 70 Million users, (2 Million in Canada alone), LinkedIn has become an excellent online forum for mining 

employment opportunities ï that is, if you leverage it effectively.  Corporate and third-party recruiters in particular 

use LinkedIn as an inexpensive and effective method of sourcing ñpassiveò candidates ð i.e. those professionals not 

looking for a job but who might make a move if it made sense ð as well as professional networking and building up 

our client bases, i.e. developing new business with employers.  I was once a doubter, but Iôve found over time that it 

is an amazing business development and recruiting tool and now I use it every single business day. 

In order to get on the radar of employers and recruiters, hereôs what I would suggest doing for your own profileé 

 

Critical Fields: 

When recruiters are searching for candidates using LinkedIn, the searches most frequently conducted are those by: 

Title (past & present), Location, and Company.  I also combine those with keywords such as PMP, CPA, P.Eng, 

etc.  Therefore itôs very important to have the appropriate keywords, certifications and designations on your profile to 

attract recruiters. 

 

Your Profile IS a Resume: 
If you look on your profile page over to the right, there is a small icon for Adobe PDF next to the printer. When an-

other person clicks on your profile, this little widget converts your LinkedIn profile into a PDF document that looks 

just like a resum®!  As a recruiter I can now save your profile as a PDF.  Thatôs great, but what does this mean to 

you?   Treat your LinkedIn profile like a resum® ï because it is one.  Follow the same rules of thumb you would with 

composing your resum®é donôt just list your company, title and dates of employment.  Instead give some detail 

about what youôre most proud of accomplishing.  Help others find you, and make yourself appealing. 

 

Your Contact Info: 
Make sure that you make it simple to contact you by putting your email somewhere on your public profile ï the one 

that others beyond your network can see.  If someone isnôt in your first degree of contacts, you are inadvertently 

squandering opportunities by making it extremely difficult for others to contact you unless you have public contact 

info on your profile.  That is, unless you are a LION (LinkedIn Open Networker) or youôre in Groupsé 

 

LinkedIn Groups: 

When you sign up for Groups on LinkedIn ð particularly professional or industry or special interest groups ð you 

can opt-in for allowing other group members to contact you.  Groups are an excellent way to connect with other like-

minded individuals and people who will help you get where you want to go.  Itôs a good idea to join in discussions 

and become known in the groups you belong to, and if you do you will find that people will want to get to know you 

and turn to you as a resource. 

 

Questions & Answers: 
If you scroll down the right-hand side of your home page youôll see the Answers section.  Itôs a great idea to belong to 

answer appropriate questions, (e.g. I belong to Staffing & Recruiting).  People can see what you have to say about 

subjects in which youôre an expert, and youôll find that you will again be approached by individuals who want to en-

gage in dialogue with you.  This is another great way to continue building your network, and it will establish your 

credibility to people who do not yet know you. 
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     CAREER BEST PRACTICES 



 

 
 

 

 

Your Updates: 

Itôs a great idea to use the Update field on your homepage on a regular basis, (I do my best to update my status dai-

ly).  Your updates are then shared with important contacts in your network, (and Twitter also easily integrates with 

it).   Update your profile regularly by giving back to your network, sharing articles or interesting info about your pro-

fession or industry or business trends.  Doing so will help keep your profile fresh and interesting and increase your 

credibility and visibility to others. 

 

Recommendations/References: 

As Harvey Mackay says, ñDig your well before it runs dryò.  Many companies today will not write references after a 

lay-off ï particularly those that are U.S.-based ï so itôs important to get references from clients, associates, partners, 

bosses, and colleagues before you need them.  I read LinkedIn recommendations, and I know that many employers 

are looking at them too. 

 

Email Button: 

Add a hyperlink to your LinkedIn profile on your own emails.  Like many I use MS Outlook for my business email 

account, and I have a graphic link in my signature block saying ñMy LinkedIn Profileò with a link to my profile.  To 

add a personalized LinkedIn button to your MS Outlook email signature block follow these simple directions: http://

bit.ly/b9rkwb Doing so will draw many of the people you email to your LinkedIn profile. 

 

Draw Traffic: 

Your profile and info is searchable by Google, (thatôs why when you Google a name, the LinkedIn profile is usually a 

top 5 hit), so itôs especially important to pay attention to what youôre putting up there.  I would recommend making 

sure your public profile is ñFull Viewò and I would also change the default URL to make it your actual name, (for 

example I quickly customized my own from the meaningless default one to http://ca.linkedin.com/in/

andrewscollick).  To increase your profileôs visibility in search engines, use this link in different places on the web 

such as when you comment on blogs or in group discussions on LinkedIn.  And Iôd also consider putting your profile 

URL on your business card, (in your email signature block of course), on printed material for marketing, (I even in-

clude my link on the last screen of PowerPoint presentations Iôm giving to prospective clients). 

 

Reciprocate (or even better) Give First: Help others by asking them if they want help before they even ask you.  Give 

back and help others ð they will help you.  Comment on articles and blogs that you see ï it all helps build relation-

ships and communities (as well as increases your own visibility and credibility). 

LinkedIn is chock-full of good people who can help you achieve your goals ï you just need to follow the suggestions 

above and connect with them.  If youôre seeking a new job, follow the tips to attract potential employers.  Use 

LinkedIn to network your way to an excellent opportunity. 

 

Andrew leads mining professionals forward in their careers to opportunities that add value and improve their lives. 

Connect with him at: http://www.ospreygroup.ca, (or on LinkedIn at http://ca.linkedin.com/in/andrewscollick) 

Copyright É Andrew Scollick 
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CAREER BEST PRACTICES ð Continued 

http://bit.ly/b9rkwb
http://bit.ly/b9rkwb
http://ca.linkedin.com/in/andrewscollick
http://ca.linkedin.com/in/andrewscollick
http://www.ospreygroup.ca
http://ca.linkedin.com/in/andrewscollick


 

 
  Commodities 

 

 

 

 

China to Reduce Rare Earth Exports 

According to the BBC, China has announced that it will cut its “rare earth” exports by 10% in 2011.  Any 
drastic changes to China’s output is big news these days, but what are “rare earth” minerals and why is 
this particular item newsworthy? 

First, a definition:  according to verious sources including (this government document), there the 16 rare 
earth elements (the BBC article references 17) which are used primarily in the manufacture of high-
technology and specialized devices such as disk drives, batteries, and eyeglasses.  They are particularly 
useful in miniaturization of electronic components. 

Despite their name, “rare” earth minerals are not incredibly rare- the issue seems to be that they are only 
readily available in certain parts of the world.  China currently holds 97% of the known supply, and that’s 
what makes their planned decrease in exports noteworthy.  Australia also has some rare earth sources, 
and the U.S. has one known deposit in California which is currently not being mined. 
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In the News…... 

Premier Darrell Dexter announces an aggressive, co-ordinated plan focused on innovation, 

competitiveness and learning will create good jobs and a strong economy. 

“I encourage all Nova Scotians to take the time to read jobsHere. It provides the actions, de-
tails and commitment of this government to make sure that Nova Scotians have good jobs so 
they can be successful right here at home. Nova Scotia now has a blueprint that allows busi-
ness and government to be in control of our economic future.” Premier Darrell Dexter  (.pdf)

 Economic recovery will make food, metals and other raw materials more expensive in 2011, the head 
of the World Trade Organization said on Monday. Addressing a United Nations conference, WTO Di-
rector-General Pascal Lamy said the prices of crude oil, copper, gold, corn and soybeans would rise 
most this year, with less pronounced increases in natural gas, zinc and cattle. "2011 will see the prices 
of most commodities rise, as the rise in global GDP bolsters demand, led by emerging economies," the 
Frenchman said, estimating worldwide economic output would increase 4 percent in 2011 Full Article  

 

Capital Gold ends talks with suitor Timmins é right click on underlined to  open 

 

Canadian gold juniors discover newly stable Colombia  

 
Canadian miners are getting old: First Nations may be answer to aging mining workforce as boom 
takes off ... 

 

Mineral Resources Branch Publications Release Notice: http://www.gov.ns.ca/natr/meb/pubs/
pubsnew.asp  

http://www.bbc.co.uk/news/business-12088195
http://pubs.usgs.gov/fs/2002/fs087-02/fs087-02.pdf
http://newsletters.creamermedia.co.za/servlet/link/18/39299/12111407/411123
http://newsletters.creamermedia.co.za/servlet/link/18/39525/12111407/412989
http://newsletters.creamermedia.co.za/servlet/link/18/39525/12111407/412980
http://www.ns.dailybusinessbuzz.ca/National-Scene/2011-01-31/article-2184944/First-Nations-may-be-answer-to-aging-mining-workforce-as-boom-takes-off-/1
http://www.ns.dailybusinessbuzz.ca/National-Scene/2011-01-31/article-2184944/First-Nations-may-be-answer-to-aging-mining-workforce-as-boom-takes-off-/1
http://www.gov.ns.ca/natr/meb/pubs/pubsnew.asp
http://www.gov.ns.ca/natr/meb/pubs/pubsnew.asp

